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Symantec & Nortolkrrom Symantec

A Symantec is thelth largestindependent software
company in the world

A Norton blocksl20 threatsper second
A ... and oveB.7 billionthreats per year

A Symantec and Norton protect more than
370 millioncomputers and emall accounts worldwide.
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240,000 sensors 133M client, server, 40,000+ vulnerabilities 5M decoy accounts
200+ countries gateways monitored 14,000 vendors 8B+ email messages/day
Global coverage 105,000 technologies 1B+ web requests/day




One of the Largest Studies of its kind :

A 14 Countries: Australia, Brazil, Canada, China, France, Germany, India, Italy, Japan,
New Zealand, Spain, Sweden, United Kingdom, USA

2,800 children aged 8-17
7,066 adults, of which 1,669 are parents
Collaborated with Anne Collier, independent expert advisor on family online safety




NORTON ONLINE FAMILY
REPORT UNCOVERED:

THE GAPS

A Between parents and kids in online
beliefs and behaviors

EMOTIONAL IMPACT

A Of online experiences, time and
activities

CODES OF CONDUCT

A How kids are setting some good
rules online
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ONE GAP COMPLETELY
CLOSED:

A In 2009, parents underestimated
the time children spent online
by almost 50%

A This year parents and children
are in sync




Top parental concerns for children online are
access to inappropriate content and giving
out personal information



WHAT KIDS DO ONLINE

83%

Play games

/3% o
Surf the S7c}10/gl
Internet work 67%
Talk to
| friends

GAP:

6 out of 10 parents are
not aware of the extent
to which children
download music, video
and games online.



CONTROL OR EMPOWER?

Canada: 61%
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BUT... PARENTS’ RULES ARE “OUT OF DATE.”

And 48% of children reported they believe
they are more careful online than their
parents or guardians.



THE BAD NEWS:

Two in 10 children believe
their parents are totally
disconnected from what
they are doing online.

THE GOOD NEWS:

If something bad

happened online, a parent
is the number one person
a child would turn to for

help.



EMOTIONAL IMPACT




62% of children worldwide have
had a negative online experience




> CHILDREN’S EXPERIENCES

Someone | don’t know tried to add me
as a friend on a social networking site:

41%

| downloaded a virus:

33% (D

I’ve seen violent or nude images online:

25% QU

Someone | don’t know tried to get me to
meet them in real life:

10%
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But only 45% of parents know this



NEGATIVE ONLINE
EXPERIENCES HAVE A
PROFOUND EMOTIONAL
IMPACT ON CHILDREN




TARGETED GULLIBLE/STUPID DINICIONY =D,

VIOLATED HEZ
EEEEEEEE WAEBVE’NG%I.EEATED ANNOYED
H E L P L ESS EMBARRASSED/ASHAMED

NNNNNNNNNNNNN FEARFUL/WORRIED

— UPSETAFRAID

1/5 of Children feel embarrassed
& live with online regrets




CHILDREN TAKE ENORMOUS RESPONSIBILITY
FOR THEIR NEGATIVE ONLINE EXPERIENCES,
SOMETIMES WITHOUT JUSTIFICATION

| downloaded a virus | received sexual images

- o

. | responded to a scam I’ve seen violent/nude
experience. TUEFLES

41% 39%
73 1>

Key:  Totally responsible || Partly responsible

At least 4 in 10 feel

some responsibility

for their negative




ONLINE ETHICS AND
CODES OF CONDUCT




CHILDREN ARE SETTING THEIR OWN RULES
FOR ACCEPTABLE ONLINE BEHAVIOR

At least half of all children agree:
V Don’t bully or be mean to others
V Tell my parent/guardian/teacher if | am bullied online
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